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Interfaith Outreach new brand identity, logo and website catch up 
with nonprofit’s growth 

 
Plymouth, MN (Oct. 19, 2016) – On Oct. 20, 2016, Interfaith Outreach & Community Partners will unveil a 

new brand identity, logo and website to complement the organization’s growth and deep connection to 

community while also clarifying the services offered. The organization name, mission and strategic direction 

to address suburban poverty remain the same. Nearly 100 community members helped for over two years to 

plan this historic change. 

Five years ago, the organization moved into its current offices at 1605 County Road 101 N, Plymouth, greatly 

expanding its capacity to serve people in the community while solidifying critical partnerships that work 

together to assist families. “We are catching up with our growth,” Executive Director LaDonna Hoy said. “We 

and our community partners want to raise the level of care in this community to a whole new level. When we 

can more clearly communicate what we do, who we are and how we are all connected as a community, great 

things can – and do – happen.” 

Since 1997, Interfaith Outreach & Community Partners has seen a 48% increase in the number of families 

served. Last year 2,184 families were served. Thousands of volunteers and donors worked tirelessly and gave 

generously to address rising suburban poverty through the organization’s programs and services. Board 

member Ellie Bathe weighs in, “The new branding will incorporate all of our various initiatives and help clarify 

who we are, what we do and the impact we make. We really are about ‘igniting the power of community.’” 

The new www.iocp.org website: 

 Is mobile-friendly for easy access from smartphones and tablets 

 Is more responsive to client families 

 Is easier to navigate 

 Illustrates how programs and services work with people in a holistic way 

 Demonstrates the highest standard of fiscal responsibility 

 Aligns all work with the Interfaith Outreach name 

The new logo – with its vibrant, welcoming colors and the tagline “igniting the power of community” – reflect 

the deep partnerships and radical hospitality of a caring community. Two core programs were renamed 

during the rebranding process. The 5-year-old resale store located on-site at 1605 County Road 101 N was 

renamed Resale Select (formerly ReSale 101) to demonstrate it is a top-quality resale store that sells 

contemporary, name brand clothing and household goods that are hand selected and carefully 

merchandised. In addition, the CONECT program, which is an acronym for Community Organizations 

Networking Compassionately Together, was renamed Neighborhood Program and will continue to serve 

hundreds of families living in nine apartment neighborhoods in Plymouth and Medina. 
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The timing of the brand launch coincides with the 21st annual Sleep Out campaign, which starts Nov. 12 

and runs through Dec. 31. The public is welcome to celebrate the launch of the new look and the start of 

the Sleep Out at two upcoming events. Go to www.iocp.org for details or www.iocp.org/donate to 

contribute to the Sleep Out. 

 Ignite the Night Celebration 

Saturday, Nov. 12, 7 p.m. at Interfaith Outreach, 1605 County Road 101 N in Plymouth 

Witness the lighting of hundreds of luminaries shaped in a burst that represents the new 

Interfaith Outreach logo. Enjoy live music, a luminary-making activity station and more. For 

supporters who are sleeping outside in support of the Sleep Out campaign, Nov. 12 is the night 

to pitch a tent, set up a box or sleep in a car to raise awareness and funds for the Sleep Out. 

 Giving Day on the Bay 

Thursday, Nov. 17, 4:30-7:30 p.m. at Wayzata Brew Works, 294 Grove Ln E in Wayzata 

A fun community event to raise money for the Interfaith Outreach Sleep Out campaign. Craft 

beer, brewery tours, appetizers, musical entertainment and games on the patio.  

Interfaith Outreach especially thanks the 71 community members, client families, volunteers, donors 

and partners who shaped the brand strategy and communications efforts. The organization also thanks 

these professional partners with local ties who helped complete the rebranding process: Tricia Davidson 

from Strategic Consulting, Steve Rosengren from Red Canoe Consulting, Caroline Melberg from Small 

Business Mavericks and the e10 agency. 

 

About Interfaith Outreach 
Interfaith Outreach & Community Partners’ mission is to engage the heart and will of the community to 
respond to emergency needs and create opportunities for all to thrive. A human service nonprofit 
serving struggling families and individuals in the Twin Cities, Interfaith Outreach rallies resources and 
ignites the community to ensure all families live their best lives, all children succeed and the entire 
region prospers. Serving people living in Hamel, Long Lake, Medicine Lake, Medina, Minnetonka Beach, 
Orono, Plymouth and Wayzata since 1979. Learn more at www.iocp.org or 763-489-7500. 
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